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Disclaimer =

This presentation has been prepared by Infomedia Ltd (“Infomedia”) and contains information in summary form current as at 27 May 2025; it is not a recommendation or advice in relation to
Infomedia or any product or service offered by Infomedia or its subsidiaries. It is not intended that this presentation be relied upon as advice to investors or potential Investors and does not
contain all information relevant or necessary for an investment decision or that would be required in a prospectus or product disclosure statement prepared in accordance with the requirements
of the Corporations Act 2001 (Cth). These materials should be read in conjunction with Infomedia’s other continuous and periodic disclosure announcements filed with the ASX Limited, including
the financial statements and Half-Year and Annual Reports which are available at: hitps://www.infomedia.com.au/investors/annual-and-half-year-reports/ .

To the maximum extent permitted by law, Infomedia, its subsidiaries and associates and their respective directors, employees and agents disclaim all liability for any direct or indirect loss
suffered by any recipient through use of or reliance on anything contained in or omitted from this presentation. No recommendation is made as to how investors should make an investment
decision. Infomedia is under no obligation to notify or update any part of this presentation, whether as a result of new information, future events or otherwise, after the date of this presentation.

To the extent that certain statements contained in this presentation may constitute “forward-looking statements” or statements about “future matters”, the information reflects Infomedia’s
opinions, intent, belief, estimates or expectations at the date of this presentation, and are provided as a general guide only and should not be relied upon as an indication or guarantee of future
performance. Forward-looking statements involve known and unknown risks, uncertainties and other factors that are outside Infomedia’s control and may cause Infomedia’s actual results,
performance or achievements to differ materially from any future results, trends, performance or achievements expressed or implied by these forward-looking statements. Accordingly, there
are no representations or warranties as to the accuracy or attainability of such forward-looking statements and neither Infomedia, nor any other person, gives any representation, assurance or
guarantee that the occurrence of the events expressed or implied in any forward-looking statements in this presentation will occur. Additionally, please note that past performance is no
guarantee or indication of future performance. Possible factors that could cause results or performance to differ materially from those expressed in forward-looking statements include the
“‘Risks” in Infomedia’s 2024 Directors’ Report. Certain non-International Financial Reporting Standards (IFRS) measures are useful in understanding Infomedia’s operating performance. These
are consistent with the internal measures disclosed in Infomedia’s Operating Segment Note (note 3 to the Interim Report) and are directly reconciled to Infomedia’s statutory reported IFRS
financial information within the Operating Segment Note. Non-IRFS information is not subject to review.

This presentation may not be reproduced or published, in whole or in part, for any purpose without the prior written permission of Infomedia. Local currencies have been used where possible.
Prevailing current exchange rates have been used to convert local currency amounts into Australian dollars, where appropriate. All references starting with “HY25” refer to the 6-month ended 31
December 2024.
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DATA-DRIVEN SOLUTIONS ACROSS THE INF@MEDIA
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INF(&MEDIA

Unique combination
of benefits across the
ecosystem

DEALERS

« Loyalty and customer
convenience

« End-to-end omni-channel journey

OEMS / NSCS

: * Productivity and efficiency
« Globally consistent customer

experience
« Connecting NSC, dealer, vehicle

« Analytics and Al-driven insights

ECOSYSTEM PARTNERS

« Access to enriched and trusted data assets
« Improved data accuracy
« Automation of supply chain (e.g., stock

order, collision repair, insurance)



Final steps in the Strengthen phase INF@MEDIA
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1. Trend lines are conceptual, are not to scale and should not be interpreted as an outlook statement.
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