Life360




This document dated 15 September has been prepared by Life360, Inc. (ARBN 629 412 942) (Company) and is provided for information purposes only. It contains summary information about the Company and its activities and is current as at the
date of this document. It should be read in conjunction with the Company’s periodic and continuous disclosure announcements filed with the Australian Securities Exchange, available at www.asx.com.au.

This document does not constitute an offer, invitation, solicitation or recommendation with respect to the purchase or sale of any security in the Company nor does it constitute financial product advice. This document is not a prospectus, product
disclosure statement or other offer document under Australian law or under any other law. This document has not been filed, registered or approved by regulatory authorities in any jurisdiction.

The information contained in this document is not intended to be relied upon as advice or a recommendation to investors and does not take into account the investment objectives, financial situation, taxation situation or needs of any particular
investor. An investor must not act on the basis of any matter contained in this document but must make its own assessment of the Company and conduct its own investigations and analysis. Investors should assess their own individual financial
circumstances and consider talking to a financial adviser, professional adviser or consultant before making any investment decision.

By reading this document you agree to be bound by the limitations set out in this document. No representation or warranty, express or implied, is made as to the accuracy, reliability, completeness or fairness of the information, opinions,
forecasts, reports, estimates and conclusions contained in this document. To the maximum extent permitted by law, none of the Company and its related bodies corporate, or their respective directors, employees or agents, nor any other person
accepts liability for loss arising from the use of or reliance on information contained in this document or otherwise arising in connection with it, including without limitation any liability from fault of negligence.

Past performance is not indicative of future performance and no guarantee of future returns is implied or given. Nothing contained in this document nor any information made available to you is, or shall be relied upon as, a promise,
representation, warranty or guarantee as to the past, present or the future performance of the Company.

Certain statements in this document constitute forward looking statements and comments about future events, including the Company's expectations about the performance of its business. Such forward looking statements involve known and
unknown risks, uncertainties, assumptions and other important factors, many of which are beyond the control of the Company and which may cause actual results, performance or achievements to differ materially from those expressed or
implied by such statements. Forward looking statements are provided as a general guide only, and should not be relied on as an indication or guarantee of future performance. Given these uncertainties, recipients are cautioned to not place
undue reliance on any forward looking statement. Subject to any continuing obligations under applicable law the Company disclaims any obligation or undertaking to disseminate any updates or revisions to any forward looking statements in
this document to reflect any change in expectations in relation to any forward looking statements or any change in events, conditions or circumstances on which any such statement is based.

Investors should note that this document may contain unaudited financial information for the Company that has been prepared by the Company’s management. The Company’s results are reported under US-GAAP. Investors should be aware
that certain financial data included in this presentation including direct revenue, indirect revenue, average revenue per paying circle (ARPPC), average revenue per User (ARPU) and annualised monthly revenue (AMR) is “non-IFRS information”
under Regulatory Guide 230 (Disclosing non-IFRS financial information) published by ASIC or “non-GAAP financial measures” within the meaning of Regulation G of the US Securities exchange Act of 1934. Note that the Company is not required
to comply with Regulation G, and it does not provide a reconciliation and other disclosures about its non-IFRS information or non-GAAP financial measures that would be required by Regulation G.

All values are stated in US dollars unless otherwise stated.
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Agenda

Introduction to Life360

CY21 H1 Results Highlights
Current strategic initiatives

* Launch of free data breach alerts
* Brand campaign

Q3 Update

Q&A

Note : All references in this presentation to $ are to US$
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Life360 is the world’s first family safety services membership
Key Metrics

32.3 million
Monthly Active Users (MAU) in 195 countries

1 million +
Paying Circles (subscribers)

San Francisco
Based

$100 million +
June 2021 Annualised Monthly Revenue (AMR)

~300

Employees

@) vire3so

$50.6 million
Cash

~AS$1.5 billion

Market Capitalisation

- |@ |0t

ASX 300

Index constituent
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Connecting families
and saving lives

H1 user metrics

A

s

Free crash detection user Paid Member user

66 66 1,437,571

Help alerts sent

- k,
360 told us my grandson - ’Q

- - &
wasina mptorcycle accident Just wanted to say thank
as soon as it happened.

you to the operator that

LIFE360 T'I 39,848,170,398

We were able to get to him helped me last night. My

as soon as the ambulance girlfriend was having a !. Amber needs help ! . . 4 5

got the hospital by following medical emergency 2 Amber triggered an SOS. Miles driven YVIth Life360
the 360 app, we know hours away from me and Crash Detection

exactly where he was. 35 thanks to the app and the

miles away... 45 minutes emergency operator EMS “

before the police called to was dispatched to her

notify us of the accident, we location and saved her.

were sitting in the waiting 7, 61 0

room when the call came in | don't know what would A
: of happened if we didn't e Ambulances dispatched
If you don’t have it... Get it. have this app! VS BOS v beiehe 4 pisile
Everyone | know has it now. | .
Thank you again your all
would not feel comfortable, HEROES! @
if my loved ones and friends ’
left h ithout it.
ot home without 7,484,544,144
Safe arrival notifications
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Life360’s technology platform

10 + years of investment and innovation
R&D investment since 2016

Timeline of key developments

2008 2014 2015 2016 2017 2018 2019 2020 2021

New New Life360 Driver Alistate Major app Membership Membership
location family Plus Protect integration redesign launch 2.0
engine notification launch launch

centre Auto lead International

expansion

Real time gen trial
location

AN

25 patents*
issued or pending

* Patents cover the following areas: Battery Power Conservation; Location Fixing and Tracking; Behavioural Pattern Assessment in the Use of a Mobile Device; User
Safety; Notification Management; Usage Monitoring and Access Control of Applications; Generation of Notifications in a Workout Group; Generation and Sending of
Prepopulated Messages to a Selected Group of Mobile Devices.
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Life360’s
technology platform

A unique and proprietary technology
engine operating at global scale
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“Freemium” model

Monetises free users
and subscribers

Families

(~3.5 million users)
+19% YoY 1H 21

+29% YoY 1H 2]

Sign Ups

Subscribers
(Paying
Circles)

Direct
Revenue

Free Users

=

Indirect
Revenue

Monthly Active Users
+28% YoY 1H 21

+11% YoY 1H 21
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Life360 Membership offering

Membership tiers

$19.99/mo

2 days of Location History 7 days of Location History 50 30 days of Location H
2 Place Alerts 5 Place Alerts Unlimited Place Alerts Unlimited Place Alerts
Family Driving Summary Family Driving S Family Driving Summary &
Crash Detection Crash Detection
SOS Help Alert $100 in Stolen Phone C

Crime Reports Roadside

SOS Help Alert p a
- 0 s
0 in Stolen Phone Coverage $500 in Stol

Crime Reports Crime Re

SOS Help Alert with 24/7 SOS Help Alert with
Dispatchers Dispatchers

ID Theft Protection & Restoration;

a team of live agents
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Membership offering

Competitive landscape

Total Cost*
$256.34/month

*Assuming family household of four people. Prices may vary.

@) vire3so

OIE

\/ Roadside Assistance \/ ID Theft Protection
\/ Nurse Helpline \/ Crash Detection
\/ SOS Alert \/ Disaster Assistance
\/ Driver Reports \/ Travel Assistance
/ Stolen Phone / Location Sharing
Reimbursement And more...
Life360 Cost

$19.99/month
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Accelerating revenue growth post COVID-19

Growth in every quarter through COVID, accelerating in 2Q21

Quarterly Revenue* ($M) Quarterly Annualised Monthly Revenue ($M)
120.0 ~
30.0 M Direct ® Indirect
100.0 -
25.0 A
80.0 A
20.0 A
15.0 | 60.0 -
10.0 - 40.0 ~
5.0 4 20.0 A
0.0 A 0.0 -
000 OREREErNDO®R222200008Ey e o 2 2 9o 9 9 9 & &
0030000000000 000389800 e 9 9 © & & 9 o 9 ¢
TAOFT T AT ITAOTTAOTEIRS g - N - N ® < = & & 4 - N
*Note:

« Direct revenue comprises subscription fees paid by Paying Circles for subscription products. 2Q20 Revenue is normalised revenue including non-recurring adjustment
« Indirect revenue is revenue generated from the sale of third party products and services in partnerships, and anonymised insights into the data we collect from our user base
« Excludes ADT partnership revenue. December 2018 excludes revenue generated by the proof of concept trial
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Global MAU reaching new peak

Strong underlying trends accelerated by Q2 TikTok surge

Monthly Active Users (MAU)(M)

12.1

10.9 9.5

H16 2H16 1HI7 2H17 1HI8 2HI8 1HI9 2HI9 1H20 2H20 1H21

mUsS International

@) vire3so

Q2 21 total registration surges from TikTok

+3,628% Spanish

speaking

English speaking

Italian speaking

O1-Apr-21 15-Apr-21 29-Apr-21 13-May-21 27-May-21 10-Jun-21 24-Jun-21
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Accelerating Paying Circle growth

Paying Circle acceleration combining with higher ARPPC to drive Direct Revenue

Paying Circles by product line (000s) Average Revenue Per Paying Circle* (ARPPC) ($)
1,000

Platintim

800 Gold S e nternational $84.43

New cohort
Membership
subscribers

" $79.65
360 Plus (US & Int’l) $74.20

$72.14
600

$60.59
400

US Driver Protect

200

$41.68 $42.35  $42.43 $44.22

$41.41 $41.37

$39.98
——

0

Dec,17 Apr,"18 Aug,"18 Dec,'18 Apr,"19 Aug,"19 Dec,'19 Apr,'20 Aug,'20 Dec, 20 Apr, 21 1H18 2H18 1H19 2H19 1H20 2H20 1H21
e Cumulative new and upsell subscribers in the Membership plans of

e 1H21 ARPPC for new cohort Membership subscribers
327,000, comprising Silver (14%), Gold (78%) and Platinum (8%)

was a 37% uplift from TH'20

* ARPPC by region for prior periods has been reclassified to conform with new methodology

@) vire3so
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Accelerating Paying Circle net additions

Increasing conversion despite low levels of marketing spend

Recovering US registrations

I ] I I I I

Q120 Q220 Q320 Q420 Q121 Q221

e Q221 new US registrations matched pre-
COVID Q120 levels with significantly lower
paid acquisition spend

@) vire3so

Improving conversion

C#VID-19

Q120 Q220 Q320 Q420 Q121 Q221

e Improving user experience is encouraging
conversion to paid

000s

Accelerating Paying Circle net additions

I'I [ II
L |

Q120 Q220 Q320 Q420 Q121 Q221

o Q221 delivered record Paying Circle net

additions
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Unit Economics

Net subscription revenue retention exceeds 100%

Net Revenue Retention - Subscription (vs Previous Half)*

120%
100% C#VID-19
80%

60%

40%

20%

1H19 2H19 1H20 2H20 1H21

Net revenue retention is measured based on the revenue in the final month of the previous period compared to the revenue from the same set of users earned over
the next six months e.g. for 1H19, revenue retention is calculated as the average monthly revenue over the period vs. the revenue earned in December 2018

@) vire3so

The strength of Life360’s freemium
model is reflected in net subscription
revenue retention exceeding 100%.
This is supported by success in
driving free users to paid
subscriptions, and paid subscribers
into higher price plans

In each half year period (excluding
1H20), net revenue retention is
above 100% across the cohort of
users who had signed up by the end
of the previous period

In 1TH20, there was a modest COVID-
related decline in revenue retention,
with a full recovery to historic levels
in 2H20 and ongoing strong
performance in TH21
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Current Strat
Initiatives |




Our strategic objectives

Build Grow

Build a large base of Grow Membership to disrupt
engaged mobile users legacy incumbents

@) viresso

2

Expand
Expand reach and revenue

through additional lead
gen and new services
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Launch of Data Breach Alerts

Supports the whole family to roam safely online

Why ID data breach alerts?

* 25% more internet usage during the
pandemic

* Tin 3 surveyed Life360 members have
experienced ID theft

* 1M+ children have their identities stolen
each year

* 3x higher cost for families with children to
resolve fraud than those without

steps to se your identity.
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How Data Breach Alerts work

@) Lifeaso

Detect

We actively scan the dark

web where hackers sell

stolen info

Data Breach Alerts

f#09090

Home Chef
pjohnson@gmail.com
Jan 2021

Zynga Inc.
noah2009@gmail.com
Jan 2021

Dropbox
sarahjohnson@gmail.com
Jan 2021

Adobe Systems
sarahjohnson@gmail.com
Jan 2021

FatStreet

Peggy

We alert users as soon as

we detect a breach

o
9:47

Tuesday, 6 June

@ ureseo

New data breach found
We found your family’s info in another
company's data breach. Tap to view.

just now

©)

Resolve

We share next steps to
secure user accounts and
prevent ID theft

Breach report

Dropbox

Jan 2021
The site dropbox.com has been reported
in January 2021 to possibly have suffered
a data exposure that could include

8717762 emails, passwords, names,
surnames, phones and zips

Exposed info:

Email: pjohnson@gmail.com

1. Take action

Change your password
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How free Data Breach Alerts drive conversion

Digital Safety

Data Breach Alerts

Turn on alerts to v

protect your whole

ID Theft Protection

Driving Safety

Crash Detection

Turn on alerts to be notified if a family

member ge n accident

\ Family

Digital Safety

Data Breach Alerts

Purchase

1D Theft Protection
Flow

all breaches
ID Theft Protection
Driving Safety

Crash Detection

Emergency Dispatch

08&0

‘Weekly Driver Report

9:417

ol T (-

ID Theft Protection

Call us for

ID theft restoration
Life360 ID Theft Prot
your entire Circle. If |
member is the victin
someone might try t
information to make,
new accounts, comn
name, and more. Ot
you navigate the co
get you back in cont:

Lost funds coverage
Having your identity
costly in more ways
protection services ¢
of recovery—includir

faes. and more. (Uo

ID Theft Protection

Qe

Call us for help with:

ID theft restoration

Life360 ID Theft Protection safeguards
your entire Circle. If you or a family
member is the victim of identity theft,
someone might try to use your
information to make purchases, open
new accounts, commit crimes in your
name, and more. Our experts can help
you navigate the complex process and
get you back in control.

Lost funds coverage
Having your identity stolen can be
costlv in more wavs than one. Our

.
TeeS. and more. (UD 10 30K Der ramii
Cancel
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New Brand Campaign

Strategy

Multiply existing lower funnel marketing
efforts and tell the broader membership story
beyond the location use case

Brand goal

Establish Life360 as the category leader in
family coordination and safety solutions

US Target audience
Parents with children aged 6-17
Channel Mix

Online video (Youtube), streaming TV and
audio, social influencer, display

Timing
Early September to late November to leverage
back-to-school reopening momentum

y
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Full 360 Media Approach

(@ uite3so

Welcome to a
new degree of
family safety.

"“i‘J

ey L%
~V) Introd 3
- 2
{ degree
™ of family
oy safety Y

DISPLAY/PAID

Multi-Channel
» Marketing & 'S

(( o)) Customer Experience

- “I feel funny”
TV/VIDEO 7 ‘

PRINT/PR
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Q3 business update

Weekly new US registrations
Resilient performance in the face of C#VID-19
COVID-19 Delta wave Delta

24 May ‘21 \/;Aug‘m
* Q3 business update provided due to 3 Feb 20

the recent rapid spread of the COVID-
19 Delta variant

Current US registrations are showing

. . o C#VID-19
considerable resilience, significantly It wave
outperforming the first COVID wave 12 May'20
and showing a recent uptick ahead of
back-to-school

* The strong MAU and Paying Circles
Weeks 1 2 3 4 5 6 7 8 9 10 1 12 13

growth rates delivered in Q2 continue
into Q3
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